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1. Consumer information sources are

(a) Personal source and commercial source (b) public source (c) experiential source
(d) All of the three above (e) only (a) and (b)

2. Zero-Based Budgeting (ZBB)means

(a) a tool for marketing cost analysis (b) a tool for financial analysis (c) each year,
budgeting starts from a scratch (d) a certain percentage of sales (e (a) and (b)

3. The advantages of telephone-in-terview-----------------------

(a) relatively low cost per interview (b) good for reach,

Only (a) and (b)
4, The best advertisement is

(a) Glow sign boards (b) on interne
customer

(a) Developed Stage (b) 1
these

In banks ROA me

motivation of customer development (b) When people are driven
ed at particular times (c) When human needs are arranged in a
(d) all of these (e) Only (b)and (c)

9. SWo nalysts refers to

(a) Marketing tool to understand constraints and potentials of self and competitor
(b) external environment analysis (c) internal environment analysis (d) strategic
planning for selling product (e) south-west organization fro trade

10. Which of the following forms the highest share in household saving in India?
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(a) Deposits (b) Currency (c) Share & Debentures (d) Real estate (e) Physical asset

11. In today’s changing banking scenario, aggressive promotion of business is necessary
where the competition exists on

(a) branch up-keep (b) expeditious service (c) use of advanced digital technology (d)
delightful customer service (e) all of these

12. Which of the following means of communication is the most popu
propaganda among the people?

(a) Magazines (b) Television (c) Radio (d) Outdoor exhibi

13. When you desire to promote a customer. Who of the followit
defined by a bank?

maintaining a deposit account
14. In banks, loans & advances are c
(a) assets (b) liabilities (i . iture (e) None of these
15.

(a) Money & A
Acquisition (e)

ces (c)Merger & Acquisition (d) Means &

(a) esIt of operations for a particular period (b) the financial position as on a
particular date (c) the operating efficiency of the firm (d) financial position during a
particular period (e) the operating health of the firm

19. Prior to the Industrial Revolution, selling was no problem and no sales team is
required because
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(a) marketing was not a subject then (b) people was not a subject then (c) people

don’t want to sell any thing (d) small scale enterprises dominated the economic scene
(e) None of these

20. A form of distribution in which manufacturer makes an agreement with a
middleman in each market area stipulating that the distribution of the product with
in that is to be confined solely to that middleman is known as

(a) mass distribution (b) exclusive agency distribution (c) selecti
price distribution (e) None of these

21. The long term objective of marketing is

(a) Customer satisfaction (b) profit maximiz
maximization with customer (e) None of these

22. Which among the following is stati in income

distribution?
(a) Gint coefficient (b) price indic
23. Short-term planning focuses on

(a) functional plans (b)
None of these

24. In marketing te

(a) Rude beh

gory (b)group characteristics (c)group communication process

27. me (JIT) technique is getting wider acceptance world over The technique was
first introduced in

(a)India (b) Indonesia (c) Japan (d) America (e) None of these

28. Gate keepers
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(a) Use the products (b) reports on product performance (c) control the flow of
information into buying centre (d)issue challan for discharge of products (e)None of
these

29. Consumer Day is celebrated on

(a)15% March (b)16t March (c)20% April (d)20t March (e)None of these

30. A situation whereby market is expended by developing new prodi
consumer needs is called

(a)market development (b)diversification (c)both (a)
(e)None of these

31. The level of commitment that consumers feel to
(a)Brand equity (b) Brand name (c) Brand Ig

32. Assigning specific jobs and work places:

33. Asa counselor, a personnel man

(a)reminds the manage
the employees (c)tries

34. ded in fringe benefits available to an
(c)gratuities (d)Both (a) and (b) (e)None of these
35. example of teleconferencing?

g (b) Audio conferencing (c) Video conferencing (d) All of

on systems can assist managers by

(a) ing information (b) providing data on internal sources (c)directing (d)All
of the above (e)None of these

37. Which among the following is a disadvantage of an EDI system?
(a)Speed (b) Errors (c) Expensive (d) Mismatch (e) None of these

38. In online marketing there is
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(a)no exchange (b)exchange is the core of marketing (c)Guarantee (d)Only warranty
(e)None of these

Cross-selling covers

(a)identifying customer needs (b)matching the products to customer needs
(c)convincing the customers of product benefits (d)responding to question and
objections of customers (e)All of these

A prospect means

(a)any customer who walks into the bank (b)an employe
who is likely to be interested in bank’s product or servit
borrower of the bank

A lead means

(a)a prospect who is more likely to ava ; litical leader

Innovation means

(a)compensation (b)inspirati " isites (d)implementing new ideas
or new methods (e)None:

A call means

(a) Calling on
customers

A true marketing requires

(a)Command and order mindset (b) Control mindset (c) Active mindset (d) Passive
mindset (e) None of these

Which of the following sentences is true?
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(a)Marketing is not required in a buyers market (b)Marketing is not required in a
sellers market (c)Marketing is not required due to globalisation (d)Marketing is not
required due to liberalisation (e)Marketing is not required due to liberalisation

For effective marketing, the sales men should have which of these qualities?

(a)Creativity (b) Team spirit (c) Motivation (d) Effective communication skills (e) All
of these

Market information means

(a)knowledge of shops and bazaars (b)knowledge of sho
customer profile and product mix (d)knowledge of vi
these

Market Research is needed for

(a) deciding the market area (b)decidi

(a)Marketing makes the compa : to higher expenses (b)
ies (c) Marketing sharpens
the minds of the empla
Marketing is a

ime-bound seasonal function (e)

esults (c)improved Balance Sheet (d)better

A which of the following is not required

icity (c) Marketing Research (d) Market Segmentation (e)

ng employees to per form better (b)better Communication Skills (c)sales

Coa (d)market Research (e)None of these
In a Selling Process in today’s world

(a)only standard products are sold (b)no customization required (c)the seller need
not have product knowledge (d)the seller should aim at customer satisfaction

Find the true statement
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(a) Marketing is a waste of the employee’s time (b) Marketing is not required in India
due to its vast population (c) Marketing involves additional work (d) Marketing is not
required today due to IT advancement (e) None of these

A Target Market is

(a) Entire country (b) entire city (c) entire globe (d) that which consists of customers
who need the identified product (e) None of these

Sales forecasting involves

(a) sales Planning (b) sales pricing (c) sistribution C
(e)All of these

Bank Marketing means

(a) selling of banks (b) buying of banks
products and service (e)selling various

Proper pricing is needed for

(a) Extra charges for extra se
putting burden on the customer (

A lead means

(a) a Bank’s ma
customer (e)lea

r (c) bank’s chairman (d) target

ing has no relevance in Public Sector Banks (b) marketing has no
in Private Sector Banks (c) marketing has no relevance in Foreign Banks
'of these (e) None of these

Marketing is not required in one of the following products. That is

(a) Sale of Credit/ Debit Cards (b) Sale of Net Banking (c) Sale of Corporate Loans
(d) Sale of Retail Loans (e)None of these

HNI means
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(a)Highly Negative Individual (b) High Net worth individual (c) High Neutral
individual (d) Highly Necessary Individual (e) All of these

Digital Banking means

(a) Banking with calculators (b) Banking with digital instruments (c) Internet
Banking and Telebanking (d) Export finance (e) None of these

Home Loans are granted to
(a)individuals (b)institutions (c)builders (d)All of these (i
Credit Cards are used for

(a)cash withdrawals (b) purchase of air ticket.
from retail outlets (d)All of these (e)None of th

The ATMs are

(a)branches of banks (b)manned coun
(d)All of these (e)None of these

cash dispensers

Internet Banking means

(a)meeting of banks o banking returning lost items
(d)transactions with fo

Customer Loyal

ing customer service in the company (b)improving marketing functions in
the company (c)better atmosphere in the company (d)All of these (e)None of these

One of the following qualities is not required for effective marketing. That is

(a) Self-motivation (b) effective communication skills (c) team work (d) perseverance
(e) sympathy

Gift of the gab means
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(a)distributing gifts (b)collecting garbage (c)multi linguist (d)good communication
skills (e)short-tempered

Rural Marketing involves

(a) Selling to farmers and agriculturists (b) selling to rural households (c) selling to
rural industries (d) arranging meals (e)All of these

Find the incorrect statement

(a)marketing is redundant in computerized banks (b)m
foreign countries (c)marketing is redundant in private
is redundant in Government establishments (e)All of th

Proper Marketing requires

(a)planning (b)sympathy (c)knowledge of p
(b) both

Market information means

(a)patience an
Committed (d)

perseverance (c)steadfast and

) and (c)
Aleadis

(a) A m ader (c) bank’s Chairman (d) an industry making

s potsonous

monopolistic conditions (d)All of above (e)None of these
4 p’s of Marketing means

(a)primary Marketing Techniques (b)Person, Place, Product and promotion
(c)Promoting Authority (d)Purpose, place, Passion, and product (e)None of these

Market Segmentation means
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(a)dividing the market into various groups (b)segmenting by age (c)segmenting by
tastes (d)segmenting geographically (e)All of the above

87. Digital marketing means(find the correct option)

(a) Selling with calculators (b) marketing of digital instruments (c) marketing
through Internet and Telephones (d) export finance (e) None of these

88. Customer Database means

(a) Customers biodata (b) customer Loyalty (c) custo
information of customers needs (e)None of these

89. Bank Marketing is necessary due to

(a)globalisation (b)recession (c)merger of
(e)selling various different items in banks

of resources

90. Marketing Plans are used for

(a)doing Research by Marketin
consumable items from retail o

91. Customer Database is u
(a)individuals (b)instit i eting experts (e)None of these
92. Customization

(a)designi : pany (b)designing strategies of suit the

converted (d)All of the above (e)None of these
95. Rural marketing involves

(a)selling to rural banks (b)selling by rural banks (c)selling to rural customer
(d)arranging industrial exhibitions (e)All of the above

96. Direct Marketing is necessary for
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(a)having a focused approach to marketing (b)boosting sales (c)better customer
contacts (d)All of the above (e)None of these
97. Marketing of Internet Banking means

(a)meeting of Banks on the net (b)net practice (c)marketing the usage of Banking
transactions through internet (d)transactions with foreign countries (e)All of the
above

98. Difference between Direct and indirect Bank Marketing is

(a)Direct Marketing is to Bank’s employees. Indire
Marketing is to outsiders. Indirect is to employees (c)°
owners. Indirect is to outsiders (d) Direct Mark
Indirect is to outsiders (e) None of these

99. Transaction Marketing means

(a)marketing only to strangers
transactions (d)All of the above

100. In Marketing it is necessary to id

(a)potential sellers (b)

not like Indian goods (c)he is easily

104. A cold call is

(a)best way to do marketing (b)a last resort for marketers (c)marketing at random
(d)All of the above (e)None of these

105. A call can be effective by
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(a) making a phone call (b) sending an e-mail (c)calling on friends (d)service with
several facilities (e)None of these

106. Good selling skills involves

(a) Alertness (b) knowledge of competition (c) perseverance (d) sympathy (e) All of
the above

107. Which of the following is not a channel for bank marketing?

(a)Telemarketing (b) Internet Banking (c) Mobile bank
customers (e) None of these

108. A prospect means

(a) a person likely to work in a bank (b)colle,
likely buyer (e)None of these

109. Product development is

(a)useful for bank marketing (|
to play in bank marketing (d)Al

110. Marketing is successful

mand (c)exports are heavy and
above situations

111.

(b)entering stores and shops (c)covering a
he above (e)None of these

114. Successful marketing strategies need

(a)knowledge of customers tastes (b)good leadership (c)proper direction and
guidance (d)knowledge of peers (e)All of the above

115. Promotion means
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(a)additional responsibility (b)doing research in marketing (c)advertisement and
publicity for marketing (d)going up the ladder in Government establishments (e)All
of the above

116. Diversification means

(a)marketing in diverse countries (b)marketing in diverse companies (c)making
new, diverse products (d)used only for transactions with foreign ceuntries (e)All of
the above

117. Motivation is very much required effective marketing. are
required?

(a) Confidence (b)Effective Communication skil erseverance

(e)All of the above
118. Market Research is useful for

(a)deciding proper marketing strategi
the right products (d)choosing the$e

rice (c)choosing

119. A ‘call’ means

(a)shout out to somebot ness (c)visit friends (d)visiting
prospective customers

120. Conversion me

(a)meeting i interacting with a prospective client

123. E-marketing is same as

(a)virtual marketing (b)digital marketing (c)real time marketing (d)All of these
(e)None of these

124. Value added services means
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(a) Costlier products (b) larger number of products (c) additional services (d) at par
services (e) None of these

Aggressive Marketing is necessitated due to

(a) Globalisation (b) increased competition (c) increased production (d)increased
job opportunities (e)All of these

Efficient marketing style requires

(a)proper planning (b)good communication skills (c)te
products (e)All of these

The performance of a sales person depends on

(a) Salary paid (b) sales incentives paid (c) s
willingness of the sales person (e) team leader’.

The sole aim or marketing is to

(a) increase sales (b)increa " (c)increase profits
(d)increase production (e)Both

Lead generation means

(a)tips generation mea ction (c)generate leaders (d)likely
sources for pros,

t penetration can be possible through

(a)more calls to the same buyers (b)more calls to many buyers (c)surrogate
marketing (d)alternate marketing (e)All of these

Cross selling can be resorted to by
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(a)all sales persons (b)all employees (c)all employers (d)outsourced agencies (e)all
service providers

135. Market innovations means

(a)design new products (b)new styles of marketing (c)new ideas in sales steps

(d)Only (a) and (b) (e)All (a), (b) and (c)

136. Market penetration connotes

(a) covering a wide area of the Marketing for sales (b)e
(c)entering all shops and business houses (d)All of thes

137. SME means

(a)Small and Medium Enterprises (b) Small M
marketing Entities

(d) Small And Medium Establishments
138. For successful marketing

(a)only the sales person sells
persons sells (d)only backoffi

. Savings Accounts with z

. One of the following is not a target group of SME loans

(a) professionals (b) large industries (c) truck operators (d) beauty parlors
(e)hotels and restaurants

143. The performance of a salesperson can be enhanced by

(a)increasing the sales incentives (b)increasing the number of products to be sold
(c)appropriate training (d)All of these (e)None of these

Result Oriented Coaching for Bank PO/ Clerk, Delhi Police, railway, SSC, B.ED, MBA, ND
Air Force

www.tarainstitute.com, email Id: tarainstitute@ymail.com, Ph: 011-32029600, 9210775942




144.

145.

146.

147.

148.

149.

153.

TARA INSTITUTE () LTD
Marketing Aptitude

Team building is required

(a)only for lead generation (b)only for after sales service (c)for cross selling (d)All
of these (e)None of these

For sustained relationship with the buyer, one of the following is necessary

(a)continuity (b)consistency (c)understanding (d)empathy (e)All of these

Sales Promotion involves. Find the incorrect option

(a)building product Awareness (b)creating Internet i ion
(d)designing new products (e)None of these

Target market for Home Loans is

(a)all builders (b)all housing societies (c)agr (e)None of
these

Lead generation is

(a)a pre-sales function .- (c)a function of the
manufacturing department (d) ) { of these

Financial Inclusion mea

sting the purchases (b) boosting the sales (c) diversified business (d)
realization of dreams (e) All of these

A ‘Buyer’s Market means

(a) buyers are also sellers (b) sellers are also buyers (c) there are not sellers (d)
demand exceeds supply (e) supply exceeds demand
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154. The sequence of a sales process is

(a) a call, a lead, presentation and sale (b) a lead, a call, presentation and sale (c)
presentation, sale, lead, and call (d) presentation, lead, sale and call (e) sale, call,
lead and presentation

155. A presentation means

(a) display of products (b) explaining the utility of products (c) a
communication skills (e) All of these

156. A ‘lead’ means

buyer (e) a disinterested buyer
157. ‘Benchmark’ means

(a) Products line up on bench (b) sale:
marks on a bench (e) None of thes

158. ‘Customisation’ means

(a) Customers’ persona oods (c) special products

for each customer (d) be

159. Customer Reten

nk for the full day (b)quick disposal
for a long time (d)better standards (e)All of

(a) retaining

money (b)better value for better (c) costlier service
Il of these

162. ‘Niche’ Market means

(a) a free market (b)a social market (c)equity market (d)capital market (e)a
specified market for the target group

163. A market plan is
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(a) Company’s prospectus (b) same as memorandum of association (c) a document
for marketing strategies (d)business goals (e)action plan for better production

164. “HNI” in Marketing means

(a)High Number influence (b) Highly Negative Individual (c) High Net worth
Improvement (d) high Net worth Individual (e) High Inspired National

165. One ofthe following is not required for effective marketing. Find t
(a) Motivation (b) Empathy (c) Communication skills (d)Sy
166. Effective communication skills are not required in mar}

a)demand exceeds supply (b)supply exceeds d
is illiterate (e) None of these

167. Competition helps to

ween sister concerns (c) cross-selling of
(e)There is no such term as Relationship

larketing (b) Any Time Money (c) Any Time Machine (d)Automatic
chine (e)Automatic Teller Money

1blic Relations indicate

(a) Improved Marketing skills (b) Improved Brand Image (c) Improved Customer
Service (d) All of these (e) None of these

173. One way of market monitoring is
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(a) Monitor Performance of sales persons (b) Monitor SENSEX (c) Monitor Media
Outlets (d) Monitor profits (e) None of these

174. Networking helps in marking Marketing Function

(a) a difficult task (b) a laborious task (c) an easy task (d) Networking has nothing
to do with Marketing (e) Networking has only a partial role to play in Marketing

175. Marketing is required in banks due to

(a) Globalisation (b) computerization (c) increase in po
dictates (e) None of these

176. Marketing is

(a) a day-to-day function (b) a one-off affair
process (e) a means to earn extra income

177. Qualities needed by a good marketing si
(a)aggressiveness (b) pushy (c)
178. Marketing should be resorted

(a) only among rich per.
depends on the product

179.

180.

to -day marketing (b) effective selling steps (c) effective
prehensive documents for marketing strategies (e) All of

igital marketing is

digital goods (b) selling calculators (c) selling through internet (d) All of
None of these

182. Target group means

(a) All employees (b) short - listed group (c) all the marketing staff (d) sales
representatives (e) group of people likely to buy the identified product

183. The target group for Home Loans are
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(a)individuals (b)salaried Persians (c) businessmen (d) professionals (e) All of
these

Customer Service

(a)is an integral part of marketing (b) has no role in marketing (c) is required only
by salesmen (d) is not required by salesmen (e) None of these

Public Relations is

(a)part of Customer Service (b) part of Marketing (c) part g
of these (e) None of these

Bank assurance means

products by a bank
Relationship Marketing means

(a) Selling to relatives (b) sellin
(e) All of these

Motivation means

(a) keeping the ¢
(d) more team

(a) Salesmen are attractive (b) customers are attractive (c) more customers are

attractive
(d) All of these (e) None of these

Buyer Resistance means
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(a) buyers fighting with the salesmen (b) reluctant salesmen (c) indifferent
salesmen (d) hesitant buyers (e) None of these

Closing the Sale means

(a) Close down marketing functions (b) stop selling (c) successful completion of a call
(d) All of these (e) None of these

The role of a..............generally is to determine a buyer’s needs a
correct hardware and software.

(a) Computer scientist (b) computer sales representative
(d) Corporate trainer (e) None of these
Delivery channel means

(a) maternity wards (b) handing over t
products are made available to the bu

Market Expansion means

(a) Hiring more staff (b) firing

 (b) Market Research (c) Media outlets (d) Promotional programs

n in Marketing means.

(a)passing an examination (b) elevation from one grade to another (c) selling the
products through various means (d) selling the products in specific areas (e) All of
these

A call in marketing means.

(a) to phone the customers (b) to visit the customer (c) to visit the marketing site
(d) to call on prospective customers (e) None of these
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202. Value- Added Service means.

(a)costlier products (b) additional benefits (c) extra work by the sales persons (d)
All of these (e) None of these

203. Rural Marketing can be more effective if it is arranged through.............

(a) Melas (b) village fairs (c) door to door campaigns (d) All of these (e) None of these

204. The target group for marketing of Educational Loan is.

(a) All customer (b) students (c) only poor students (d) s
record (e) All of these

205. After sales service is not the job of

the company (e) None of these
206. Innovation means

(a) product designing (b) new i
(0

207. A good sales person sho

(a) Job commitmen

(b) Marketing to the core group (c) Marketing to the
(e) None of these

211. Rura arketing need not be resorted to because

(a) rural persons do not understand marketing (b) it is not cost viable (c) it is a
waste of time (d) all the statements are false (e) all the statements are true

212. Networking makes Marketing.
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(a) Very difficult (b) very cumbersome (c) easy to handle (d) has nor role in
marketing (e) None of these

The target group for marketing of Internet Banking is

(a) All customer (b) all literate customers (c) all computer literate customer (d) only
borrowers (e) All of these

Digital Banking can be resorted through
(a) Mobile Phones (b) Internet (c) Telephones (d) All of thes
Market Survey means

(a) Market Research (b) Market plan (c) Market

Monitoring (e)All of these
Marketing persons need

(a) Innovative skills (b) Laborious a
imitating others (e) Sympatheti

(d) Quality of

Communication skills in the cas

(a) Oratory excellence (c) Loquacious (d) Ability to

convince the customer s (e) Ability to talk very fast

a likely buyer (d) a religious head (e) a

(b) Marketing by the entire society (c) Internet Marketing
cause (e) Society bye-laws

(a) knowledge level of competitors (b) Information about marketing staff (c)
Information regarding Share market (d) knowledge of related markets (e)
Information regarding political leaders

Modern styles of marketing include . Find the wrong answer.
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(a) Digital marketing (b) Tele-marketing (c) Door to door marketing (d) e-mail
solicitation (e) All of the above

223. A DSA means

(a) Detective Service Agency (b) Direct Selling Agent (c) Direct Supplying Agent (d)
Distribution and Sales Agency (e) Disciplined Sales Agent

224. Incentives are paid to sales persons,

(a) for missing the targets (b) for surpassing the targets (i
for designing products (e) for travelling

225. Online Marketing is useful for

(a) Selling old products (b) sending e-mails (c
job opportunities (e) Increased expenses

226. Service Marketing is the same as,

(a) Internet Marketing (b) Tel
Marketing (e) Marketing done

227. ‘Push’ marketing style r

stment in Mutual Funds (b) Overspending and Debt problems (c)
e exposure to share market (d) Capital gains (e) Planned Future

231. On following is not included in the 7 P’s of Marketing. Find the same
(a) Product (b) price (c) production (d) promotion (e) people

232. ‘SIP’ in Mutual Fund business means

(a) Salaried Individuals and Plans (b) Systemised Insurance plans (c) Systemised MF
plans (d) Systemised investment plans (e) None of these
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233. Mutual Fund business from existing bank customers can be mobilized by

(a) Outdoor marketing (b) Telemarketing (c) Cross-selling (d) Internal Marketing
(e) All of the above

234. Conversion means

(a) Grouping of prospective clients (b) Interacting with a prospective client (c)
Converting a seller to a buyer (d) Converting a prospect into a b
an employer into an employee

235. Market Segmentation means

group as per their needs (e) Sales persons’ grou,
236. Marketing Opportunities means

(a) Availability of sales persons (b)
marketing (e) Evaluation of perform

237. Market Research is useful for

(a) Deciding proper mari

e product being sold (b) Buyer fighting with the seller (c)
n in buying the product (d) Buyer becoming a seller (e) Buyer

(a) to door canvassing (b) Making cold calls (c) e-mail solicitation (d)
Contacting all employees of an institution (e) Writing letters

242. Diversification in marketing means

(a) Marketing to different countries (b Marketing in many companies (c) Marketing
of the same product by many, diverse persons (d) Marketing of new, diverse product
(e) All of the above
Result Oriented Coaching for Bank PO/ Clerk, Delhi Police, railway, SSC, B.ED, MBA, NDA
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One of the following is not a pre-sales activity. Find the same

(a) Lead generation (b) Product design (c) Sales presentation (d) After-sales service
(e) Scanning the Yellow Pages

Corporate Loans are given to

(a) Individuals (b) Blind persons (c) School & Colleges (d) Proprletaty concerns (e)
Limited Companies

Financial Inclusion needs canvassing the Accounts of

(a) Financial Institutions (b) NRIs (c) HNIs (d) Hou;
weaker sections

Value added services means

(a) Costlier products (b) More number o
services (e) New products

The USP of a Current Account is

(a) High minimum balance (b) N
(d) Restricted deposits ( ]

of a product (b) Drawbacks of a product (c) New additions to
ient staff (e) Large organisation

-sales activity (b) a tool for lead generation (c) an ongoing daily activity
(d) task of a DSA (e) customer complaints

Recurring accounts can best be canvassed among

(a) Farmers (b) Traders (c) Salaried (d) Minors (e) Students

ELSS means
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(a) Entry Load Shares Scheme (b) Entry Load Starting Shares (c) Equity Linked
Savings Scheme (d) Equity Linked Shares Sold (e) Employee Level Salary Scheme

Societies and Trusts are the target groups for opening

(a) Current Accounts (b) Savings Accounts (c) Car Loan Accounts (d) Corporate Loan
Accounts (e) Education Loan Accounts

De-mat accounts are useful for

(a) Online trading of shares (b) Locker operations (c) A
loans (e) Exports transactions

Home Loans are basically

(a) Short term finance (b) Loans given to mi
given for boosting profits (e) Loans given

What does the term HUF means?

(a) Hindu Undivided Family
Hindered Remittances (e) Term

EMI can be a marketing

(a) “‘Competition (b) Customer’s income (c) Customer Relations (d) Customer
awareness

(e) Customer usage

Offsite Marketing means
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(a) Sales persons (b) Marketing in the Production Department (c) ATMs (d)
Marketing inside the Branch (e) Marketing function out side the Branch

One of the following is not a Target group for Savings Accounts

(a) Salaries persons (b) Doctors (c) Public Servants (d) Insurance agents (e) Loss
making companies

Rural bank marketing has good scope for

(a)Industrial loans (b) corporate loans (c) NRI loans (d)
above

ASBA accounts are type of

Export- Import
remittances (e) Internet Banking

Good marketing requires one of the foll

(a)proper planning (b) good
knowledge of products (e) All o

nication skills (d)

The main directory of a

(a) b siness software (b) an operating system (c) a security utility (d) an office
suite (e) None of these

Marketing in blanks is a necessity today, due to .................

(a) Liberalisation (b) Nationalisation (c) Fashion (d) Urbanisation (e) Marketing in
banks is not necessary, as banking in India is more than 200 years old
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The main system board of a computer is called the ................
(a) Integrated circuit (b) motherboard (c) processor (d) microchip (e) None of these

A (n)........ backup contains a copy of every program, data, and system file on a
computer.

(a) Restoration (b) bootstrap (c) differential (d) full (e) None of the.

Marketing helps in..........cccc.c..

(a) boosting production (b) getting new clients (c) inte
All of these (e) None of these

(d)

Computer programs are written in a high-level p ever, the

(a) manufacturing concerns (b (d) Only (a) and (b)

(e) Only (b) and (c)

(d) talking more (e) only (a)

A good and effective DSA should ..................

(a) Copy the competitor company (b) Criticize the competitor company (c) join the
competitor company (d) Be passive (e) Be more effective than the competitor
company

A DAS helps in................

Result Oriented Coaching for Bank PO/ Clerk, Delhi Police, railway, SSC, B.ED, MBA, ND

Air Force

www.tarainstitute.com, email Id: tarainstitute@ymail.com, Ph: 011-32029600, 9210775942




TARA INSTITUTE () LTD
Marketing Aptitude

(a) Boosting direct sales (b) Boosting sales through the net (c) Strengthening
Indirect Marketing (d) Strengthening Telemarketing (e) All of these

284. Which of the following statements is correct?

(a) Marketing is not required due to globalisation (b) Marketing causes higher
expenses and losses (c) Marketing is not required in profit-making companies (d)
Marketing sharpens the minds of the employees (e) Marketing i.
established companies

285. A true marketing mindset requires................

(a) Control mindset (b) command mindset (c) passive i
inert mindset

286. Modern styles of marketing are..................

(a) Telemarketing (b) web marketing
all of these :

287. Selling is .......cc.couues

(a) different from Marketing (b)
(d) more then Marketin

288. Good selling skills invol

(a) Patience (b)

s (b) Increase the number of employees (c) Increase profits (d)

roduction (e) All of these
292, e Marketing is necessitated due to _

(a) globalization (b) increased competition (c) increased production (d) increased
job opportunities (e) all of these

293. Efficient marketing style requires
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(a) proper planning (b) good communication skills (c) team work (d) knowledge of
products (e) all of these

Modern styles of marketing include

(a) Digital marketing (b) tele-marketing (c) e-commerce (d) e-mails solicitation (e)
all of these

A ‘call’ means

(a) Shout out to somebody (b) a profession or business (c)isi visiting
prospective customers (e) after-sales service

Lead generation means

(a) Tips for selling tactics (b) Tips for better te leaders (d)
Likely sources for prospective clients (e) Allof t

Conversion means

(a) meeting a prospective clieni
converting an employer into an
converting a prospective client in

51 C 101
52 C 102
53 B
54 A B
55 A
56 256 C
257 B
D 258 A
E 259 A
210 E 260 D
. 161 C 211 D 261 B
162 E 212 C 262 E
163 C 213 C 263 E
114 E 164 D 214 D 264 D
65 115 C 165 D 215 A 265 B
66" 116 C 166 E 216 A 266 E
67 C 117 E 167 B 217 D 267 D
68 A 118 A 168 E 218 C 268 B
69 D 119 D 169 C 219 D 269 B
70 C 120 E 170 E 220 E 270 E
71 € 121 C 171 D 221 D 271 D
72 B 122 E 172 D 222 C 272 A
73 E 123 B 173 A 223 B 273 A
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24 C 74 D 124 C 174 C 224 B 274 A
25 E 75 E 125 B 175 A 225 A 275 B
26 E 76 D 126 E 176 D 226 D 276 D
27 € 77 E 127 D 177 E 227 C 277 B
28 C 78 E 128 E 178 D 228 B 278 C
29 A 79 E 129 D 179 D 229 D 279 E
30 B 8 C 130 E 180 D 230 B 280 B
31 € 8 E 131 D 181 C 231 E 281 D

A A 132 A 182 E 232 D 282 B

B C 133 B 183 E 233 B 283 C

E E 134 B 184 A 234 D 284 E

D B 135 E 185 D 235 D 285 D

D E 136 A 18 E 236 D 286 E

C C 137 A 187 C 237 A 287 B

B D 138 E 188 E 238 C 288 E

E E 139 A 189 B 239 D 289 D

C E 140 A 190 A 240 C 290 D

A E 141 C 191 C 241 D /

D D 142 B 192 C 242 E

C E 143 D 193 C 243

D D 144 C 194 C 244

E E 145 B 195 C 245

C D 146 D

B C 147 A

E E 148 A

C D E

E E
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